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Anyone  
knows????





DEFINISI PR

Scott Cutlip and Allen Center, 
stated,

 “Public relations is  
the management function that 

identifies, establishes, and 
maintains 

mutually beneficial 
relationships between an 

organization and the 
various publics on whom its 
success or failure depends.” 



The PRSA’s 2012 definition—

“Public relations is a strategic communication process that 
builds  mutually  beneficial  relationships  between  organizations  and 
their publics”.

DEFINISI PR

“Public relations is a planned process to influence public 
opinion, through sound character and proper performance, based 
on mutually satisfactory two-way communication.” 







BENANG MERAH BERBAGAI DEFINISI PR

Public relations is a distinctive management function 
which helps establish and maintain mutual lines of 

communications, understanding, acceptance, and coop- 
eration between an organization and its publics; involves 

the management of prob- lems or issues; helps 
management to keep informed on and responsive to 

public opinion; defines and emphasizes the responsibility 
of management to serve the public interest; helps 

management keep abreast of and effectively utilize 
change, serving as an early warning system to help 
anticipate trends; and uses research and sound and 

ethical communication techniques as its principal tools. 



Hubungan publik (PR) adalah fungsi manajemen khusus yang 
membantu membangun dan memelihara jalur komunikasi, 

pemahaman, penerimaan, dan kerja sama timbal balik antara 
organisasi dan publiknya; melibatkan manajemen masalah atau isu; 

membantu manajemen untuk selalu mendapat informasi dan 
responsif terhadap opini publik; mendefinisikan dan menekankan 
tanggung jawab manajemen untuk melayani kepentingan umum; 

membantu manajemen mengikuti dan secara efektif memanfaatkan 
perubahan, berfungsi sebagai sistem peringatan dini untuk membantu 

mengantisipasi tren; dan menggunakan penelitian dan teknik 
komunikasi yang sehat dan etis sebagai alat utamanya.



No matter which formal definition one 
settles on to describe the practice, to be 

successful, public relations professionals 
must always engage in a planned and 

ethical process to influence the attitudes 
and actions of their target audiences. 

No matter which formal definition one 
settles on to describe the practice, to be 

successful, public relations professionals 
must always engage in a planned and 

ethical process to influence the attitudes 
and actions of their target audiences. 



Public Relations as a Process 

John Marston in his book The Nature of Public Relations 



Public Relations as a Process 

Public relations professor Sheila Clough Crifasi 

R.O.S.I.E



Source: Wilcox, etc.



PR  =  HUMAS ?

PR

Humas

Falsafah PR







–Johnny Appleseed

“Type a quote here.” 





PR mengalami perkembangan sesuai 
dengan konteks sosial masyarakat 

yang juga ikut berkembang



PR THEN AND NOW

Negatif  
(Manipulatif, 
propaganda)

Positif 
Transparan, Informatif,  

Saling pengertian




