
 



 

 

 

 

 

 

 

 

Book of Abstracts 

 
 

The 4
th 

Asia-Pacific Management 

Research Conference – 

“Survive or die: The Way Businesses 

Respond to Covid 19's Crushing Blow” 

 

APMRC 2022 
May 18th - 20th, 2022 Surabaya, Indonesia 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2 



 
 
 
 
 
 
 
 
 
 
 
 

 

Supported by: 
 

 

 

 

 

Direktorat Riset, Teknologi, dan Pengabdian kepada Masyarakat 

Direktorat Jenderal Pendidikan Tinggi, Riset, dan Teknologi 

Kementerian Pendidikan, Kebudayaan, Riset, dan Teknologi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

3 



FOREWORD FROM THE DEAN 

 
Ladies and Gentleman 

Academician and Scholars 

 

On behalf of the PPM School of Management (Sekolah Tinggi Manajemen PPM), I 

welcome you to the 4th Asia-Pacific Management Research Conference (APMRC) in 

Surabaya, Indonesia. Without God's permission, this international conference would not 

have been possible. 

 

I would like to thank our partner universities, Widya Mandala Surabaya Catholic 

University, Surabaya (Indonesia), Hanoi University of Science and Technology - School 

of Economics and Management (Vietnam), and Department of Business Administration 

- Asia University (Taiwan), who always show commitment in maintaining our 

collaboration. So many things can be realized with the synergy between academics from 

the four academic institutions. 

 

Furthermore, the current theme of this conference is less meaningful if there are no 

experts who provide their perspectives that are relevant to the theme. Therefore I would 

like to thank Prof. Dr. Nigel Culkin as Senior Academic Manager at the University of 

Hertfordshire (UH), United Kingdom; Dr. Edhijanto Widaja Taufik as Founder & 

President Director PT Mandaya Sehat Utama, Indonesia; Prof. Dr. Ming Lang Tseng as 

Editor in Chief of Journal of Industrial and Production Engineering, as Director of 

Institute of Innovation and Circular Economy Asia University, Taiwan, for their 

willingness to be the speaker at this conference. 

 

I also want to thank 136 academicians, executives, and scholars from four countries who 

have sent extended abstracts. The reviewers who worked hard, read all the extended 

abstracts and professionally selected quality research abstracts to be accepted at this 

international conference. 

 

I thank you For 102 presenters who will present their ideas and research results for the 

past two days. Hopefully, through this conference. there will be a dialogue between 

academics and scholars from various academic institutions, which will produce input to 

improve the quality of your research and publications. Also possible, new ideas for your 

future research. 

 

Finally, for all members of the organizing committee who have worked hard for the past 

nine months, highest appreciation for all of you. I am sure this conference will produce 

research that will broadly benefit Indonesia and Asia Pacific.. 

 

I wish all of you every success with this important conference. 

 

Dr. Pepey Riawati Kurnia, M.M., CPM., CAC., CODP. 

Acting Dean 

Sekolah Tinggi Manajemen PPM, Indonesia 

(PPM School of Management) 
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FOREWORD FROM THE CHAIRMAN 

 
 

It is with profound pleasure that I write this Foreword to the Book of Abstracts (BoA) for 

the 4th Asia-Pacific Management Research Conference held in Surabaya, Indonesia, on 

May 18th-20th, 2022. I recalled formulating the concept and conducting this conference 

with the Research Center and Case Clearing House (RC-CCH) Team back in 2017. The 

conference encourages fresh and impactful studies that address the latest issues and 

topics, particularly in economics, management, business, and accounting. The forum 

particularly welcomes the discussion and sharing among research fellows in a semi- 

formal academic setting. As we reach the fourth conference, we are confident that we will 

maintain a contribution to the global literature. 

 
It is undeniable that the theme of the COVID-19 Pandemic is the main issue of this fourth 

conference, but rather than focusing on the misery, we look for models, technologies, and 

concepts that are beneficial for the economy and businesses to grow toward the new 

normal. This conference received 136 abstracts, of which 102 were accepted (25% reject 

rate), and will forward the full manuscripts to the Atlantis-Press indexed proceedings, 

distinguished Scopus-indexed journals, and SINTA-accredited journals. 

 
I would take this opportunity to express gratitude to: 

Host Partners: the Widya Mandala Surabaya Catholic University, Surabaya (Indonesia), 

the Hanoi University of Science and Technology–School of Economics and Management 

(Vietnam), and the Department of Business Administration–Asia University (Taiwan). 

Co-Host Partners: Telkom University, STIMIK ROSMA, Universitas Atma Jaya 

Makassar, LSPR Communication & Business Institute, and Universitas Prasetya Mulya. 

 
We also thank all authors and participants for their contributions. 

 
This BoA will furnish the conference participants with excellent reference abstracts. I 

also trust that this will be an impetus to stimulate further study and research in all these 

areas. 

 

 
Erlinda N. Yunus, S.TP., M.M., Ph.D. 

Associate Professor of Operations Excellence 

Sekolah Tinggi Manajemen PPM, Indonesia 

(PPM School of Management) 
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Abstract 

This article attempts to explore ambidextrous leadership and its influence on business agility and 

firm performance. This article is based on a cross-sectional study involving 113 CEOs, directors, 

and senior management from 34 companies listed on the Indonesia Stock Exchange. Data 

collection is conducted by online-questionnaire with a convenience approach. The data obtained 

was analyzed by using SmartPLS version 3. This empirical result recommends that during the 

COVID-19 crisis, leading public companies in Indonesia tend to be more explorative rather than 

exploitative in order to influence business agility. Supply chain agility plays a more important 

role in driving firm performance rather than the agility in operational or marketing. 
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