DAFTAR ISl

LEMBAR PERSETUJUAN ... ..ootttiiiiitiiititiittiiisiiierreriresaaesssrsssssssrasssssaasanaaaaaaa——. i
LEMBAR PENGESAHAN......ootttitiiiiitiiiiitiietieiiireerrararsraresrarasaeararasea .. i
PERNYATAAN ORISINALITAS ... i
ABSTRAK .ottt a e aaaas iv
1Y [ I O TSRO PPRSPRRRRRRRRRRN Vi
PERSEMBAHAN ... b i aaaaaaaaaaassssnnannnnnnnes Vil
DAFTAR RIWAYAT HIDUP ... Vil
KATA PENGANTAR ..oootttitittitiittitttittieeeesasiaesaaasassasearesssaessrseassaaaaraaaaaarasranaanane iX
UCAPAN TERIMAKASIH ... .outiiiiiiiiiiiaaaaaaaaasaansanennnnnnnnnes X
DAFTAR ISI oottt aab b s bbaaassaassasasssaasasassssassnsnnnnnns Xii
DAFTAR TABEL ..ottt Xiv
DAFTAR GAMBAR ..ottt a et e ntae e naa e e snta e e sntaeeanneee s XV
DAFTAR LAMPIRAN ...ttt ettt e e et a e annae e annea e XVi
BAB | PENDAHULUAN ...ttt e e saae e aaee e 1
1.1. Latar Belakang Masalah ............ccccooviiiiii e 1
1.2. Identifikasi Masalah ................cooiviiii i 10
1.3. Pembatasan Masalah .............cccocvviiiiiiiiie e 10
1.4, RUMUSAN MaSalah ...........ccooiiiiiiii e 10
1.5, Tujuan PeNnEIILIAN. .......ccivieeiiie e 10
1.6. Manfaat Penelitian.............ccovvveiiiiiiie e 10
1.6.1. Manfaaat AKAdEMIK .........ccuveiiieeeiie e 10
1.6.2. Manfaat Praktis ..........cccccoiiieiiiee i 10
BAB Il TINJAUAN PUSTAKA DAN KERANGKA KONSEP..................... 11
2.1, Tinjauan PUSLAKA ..........cccoiuiieiiiic e 11
2.1.1. Komunikasi PEMASAran ............cccveiiieeiiiie i svee e 11
2.1.2. Strategi Social Media Marketing ...........cccccovvveiiiee i 14
2.1.3. Brand AWAIENESS........cccviieiiee et e eieeesetie et e e stte e sae e snae e e eareesrnee s 18
2.2. Penelitian Terdahulu.............coovieiiiii i 22
2.3. Kerangka KONSEP .....ccvvieiiieiiiiie ettt 25
BAB 1l METODOLOGI PENELITIAN ...cooiiiiiii e 26
3.1. Tempat dan Waktu Penelitian.............cccoovvveeiiiiiiii e 26

xii



3.2. Pendekatan PeNEIITIAN. .........o e et 26

3.3. Metode PeNEIILIAN. ........cveiiiieiiie et 27
3.4. DESKIIPST KONSEP ...ttt 27
3.5. Informan Penelitian .........ccvvviiiie i 29
3.6. Teknik Pengumpulan Data............ccoiuieriiiiieiiiesieeee e 31
3.7. Teknik ANaliSiS Data........cuveiiiiieiiiieeiiie e 33
3.8. Uji Keabsahan Data...........cccouieiiiiiiiieiieiie e 34
BAB IV HASIL PENELITIAN DAN PEMBAHASAN........ccccccoeiiieiieci, 36
4.1. Gambaran FOKUS Penelitian ...........ccccoovieiiiie e 36
4.1.1. Profil FAtgOOUS ......ccviiiiiiiieiiee e 36
4.2, HaSi PENEITIAN .....evveeiie et 39
4.2.1. Strategi Social Media Marketing..........cccoovvveveeiiienieenie e 39
4.3. Pembahasan Hasil Penelitian ...........cccocoveiiieiiiie e 58
4.3.1. Strategi Social Media Marketing Brand Fatgoods...............cccccevvennee. 58
4.3.2. Hambatan Yang Dihadapi Media Sosial Fatgoods dalam Membentuk
Brand AWAIENESS.........uiiiieiiiiiiie sttt 70
BAB V PENUTUP ..ottt 72
5.1, KESIMPUIAN ...eeeie et e e e e 72
ST Y: 1 -1 o PP TP PPPPRRR PRI 73
DAFTAR PUSTAKA ...ttt 74
LAMPIRAN L.ttt XVii

xiii






	DAFTAR ISI

