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Social media
in Indonesia
It's not just a The use and impact of social

media have drastically

increased in recent years. 







Public
Relations &
Social media PR was generally  focused

on influential people.
 

 Social media platforms can
be used for  PR purposes

(relation and trust)



The Benefit of Social Media for PR

ALLOWING PR TO BE
STRONGER AND MORE

IMPACTFUL.

its real-time messaging,

amplifies our message, spread

faster, and reach  larger

audience.

ALLOWED PR TO REACH A
MUCH LARGER AUDIENCE. 

Social media has attractive feature

to followed by people, its a great

opportunity to company in

expanding their audience. 

 

 

MADE PR MORE
“FRIENDLY” TO ALL

STAKEHOLDERS

This helps companies to be more

warm, interactive, inviting and

approachable, regardless of their

type or serious nature. 

 

 



The Benefit of Social Media for PR

USING SOCIAL MEDIA TO
INFLUECE PEOPLE 

PR must be flexible with a

particular tone when engaging

with their audience. 

 

MORE ENGAGING &
INTERACTIVE 

Content is published as an effort to

gain responces, which is welcomed

by the company to foster and

maintain engagement.

 

THE IMPACT IS
MEASURABLE

social media impact is measurable,

as several metrics exist to quantify

social media activities as PR tools.

 



Top social media
platforms that can
be used to add
value to our PR
plan. 

Examples
SOCIAL MEDIA PLATFORS



USER-FRIENDLINESS

Keeping the audience engaged and feeling as if they are
a part of the event, even if they are not.Instagram

PERFORMANCE

ENGAGEMENT

GREAT FOR PROMOTING
EVENTS 

This platform is a great way to engage with the

audience. 

There’are many feature and analytical tools that we
can use 

Visuals are excellent for showcasing worthy causes

and bringing awareness to serious issues.



 
THIS #KEJARBIRU SERIES IS INTERACTIVE, WHERE THE

AUDIENCE CAN CONTRIBUTE TO DETERMINING THE
CONTINUATION OF THE STORY THROUGH VOTING,

ANSWERING QUESTIONS THROUGH TRIVIA QUIZZES, AND
HELPING THE CHARACTER'S ROLE IN REAL, FOR EXAMPLE

HELPING TO GET POCARI SWEAT THROUGH PURCHASES. THE
EDUCATIONAL THEME RAISED IN THIS SERIES IS ABOUT THE

IMPORTANCE OF MAINTAINING ADEQUATE WATER AND BODY
IONS DURING FASTING BY CONSUMING THE RIGHT INTAKE AT

DAWN.



THE FIRST INTERACTIVE INSTAGRAM VIDEO IN INDONESIA ENTITLED #KEJARBIRU.



 

Mac cosmetic:
Halloween make up campaign 



 

This Instagram hashtag
campaign encourages fans and

makeup artists to use MAC’s
products, makeup inspirations,
creative Halloween looks, and

new styles in makeup. 

Organic promotion of brands’ beauty &
cosmetic products. Increased traffic &

audience engagement received that consist of
global makeup artists & enthusiasts.

Result



 



 

Result

Airbnb started hashtag #WeAccept to promote the
acceptance of people regardless of any discrimination

based on race, gender, social class, or ethnicity. 



Airbnb establishes the importance of ‘Social
Acceptance’ campaign.

 
Airbnb welcomes guests from diverse

backgrounds, culture, & gender. The brand’s
Instagram campaign matches the

philosophy of their brand with #WeAccept 



IG Story



FACEBOOK

 Facebook capabilities
such as groups, mentions,
call to action buttons for
donations and pledging

and other Facebook
Professional Services and

tools to assist in PR
activities.

 

http://www.eggmarketingpr.com/blog/6-best-tools-for-successful-facebook-marketing/


Promoting, and inviting people to our event



 

Maintaining relationship with the community that relevant to our bussiness



TWITTER

Its 140-character limit, it is the
best way to send a quick message
about a new launch, activity, and
promotion or to provide any kind
of update.

Using hashtags is a great way
to reach people and also to

track what our audience and
others are saying about our

company or brand.



TWITTER

Monitoring Coversation 

Participating
Conversation 

Providing Company
Info 

Promoting stories,
events, etc







TIKTOK

 
TikTok is rapidly evolving into

a strategic tool in PR. With
one billion active users,

TikTok can be used to easily
reach a range of audiences

around the world. 



TikTok’s Branded
Hashtag Challenge

By tapping into users’ desires
to express themselves, the

HTC is changing the way that
businesses interact with their

audiences



TikTok’s Branded
Hashtag Challenge



TikTok’s  Challenge



Show brand personality

 Follow trend  

Hastag usage 

posting time

TIKTOK





The engagement level in
social media is high and
there is plenty of scope to
get creative, attractive,
and interactive 

C Y B E R  P R  I N  S O C I A L  M E D I A

https://www.forbes.com/sites/jaysondemers/2017/03/28/why-instagram-is-the-top-social-platform-for-engagement-and-how-to-use-it/#1e27cadf36bd


WHATSAPP

WhatsApp is one practical
way for PR professionals to
quickly speak to groups and

individuals.

We offer smooth and reliable
stakeholders service without

making our clients go the
extra mile and fill out

confusing forms. 



GAINING PUBLICITY
WITH FASTER AND
BROADER COVERAGE 

ONLINE VISIBILITY

IMPROVE
COMMUNICATION

EASILY INTEGRATES

 

PR in Social
Media 

https://boostlikes.com/blog/2014/03/creative-ways-use-facebook-public-relations#Remain_Positive


REMAIN POSITIVE

OFFER AN OPEN FORUM

MIX UP OUR CONTENT

TIMING IS EVERYTHING

BE CREATIVE

PR in Social
Media Tips

https://boostlikes.com/blog/2014/03/creative-ways-use-facebook-public-relations#Remain_Positive
https://boostlikes.com/blog/2014/03/creative-ways-use-facebook-public-relations#Offer_An_Open_Forum
https://boostlikes.com/blog/2014/03/creative-ways-use-facebook-public-relations#Mix_Up_Your_Content
https://boostlikes.com/blog/2014/03/creative-ways-use-facebook-public-relations#Timing_Is_Everything
https://boostlikes.com/blog/2014/03/creative-ways-use-facebook-public-relations#Be_Creative
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