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The Internet is becoming
the town square for the
global village of
tomorrow.
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The Current Digital PR Landscape

Analysls \

Social§ Cag
Media /

' SEO §

log

Ma rketing Marketing

Content
Marketing




The Elements of Digital Business .. zs
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INDUSTRY 1.0

Mechanization, steam
power, weaving loom
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1870

INDUSTRY 2.0

Mass production,
assembly line, electrical
energy
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1969
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TODAY

INDUSTRY 3.0

Automation, computers
and electronics

INDUSTRY 4.0

Cyber Physical Systems,
internet of things, networks
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Newspapers

Brand
awareness

Magazines
Television

Radio

Positive
messaging

Event coordination



TRADITIONAL PR VERSUS DIGITAL PR

TRADITIONAL PR

Press, radio, TV, events

Journalists, reporters,
producers

Press releases, interviews,
original content

Brand and reputation
maintenance, crisis
management

Reputation and crisis
management for larger
corporates, winning earned
media in newspapers and TV

Can be unsuited to the needs
of startups and smaller
businesses trying to get
established, difficult to

measure results
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DIGITAL PR

Online publications, blogs,
podcasts, social media,
events

Journalists, bloggers,
social media personalities,
industry experts

Press releases, videos,
guest blogging, online
content

Building credibility and
online footprint, supporting
SEQ

Building awareness and
credibility for startups and
small businesses, growing

an online footprint and SEO,
clear tracking of results

May not be suited to the
needs of larger corporates
looking to win traditional
earned media

DIGITAL PR @ TRADITIONAL PR




PROFILE:

Little or no digitol experience, Doasnt use
data, digetal tools or othar nesy channals to tell
the story. Still ghly reiant on Madsd s Cone
chanre

AUDIENCE:

Uses old school media dotobose - some stll
in on Exced spreadsheet

MESSAGE:

Talks ot oudiences obout 'old=-schooal
company news only their execs care about
rather thon with your oudience,

CHANMNELS:

Traditional medio - press, rodo, tv,
magazines plus basic social media (non-
targated or organic only)

MEASUREMENT:

Success measurad by traditional colurmn

mches, sentiment or other vanity metrics ke &
Tkes or followers or o formal measurament &
at all

PROFILE:

Degitol sovvy. Understands the power of
combining an integrated channeal approach to
ensure work is optimised lor Search’ and Browse'
PO,

AUDIENCE:

Lsas trodsticndl media + tﬂrg&t@ﬂ SpeCialst
jouUrmos + nfluencers + onlne axperts +
EE'gl“l}Er‘I[Eﬂllj audiences who match brand's o cyest
audience.

MESSAGE:

Creates authantic, quality content specificolly
geared for Search and Browse mode for
media/influencers and target audience with

usedul content, not neceassarily directly about
brand, Solves problems or provides o unigque,

tolored expernence

CHAMNMELS:

Uses digital tools [ data insights to deliver

relevant engoging experiences across a range
of channeds 1o create on omnipresence thaot
builds engagement & online authority Qcross o
range of channels.

MEASUREMENT:

Lses tools such as Google analytics, Domioin
Authority, backlinks and shares (not likes) etc to
maasure audienca bahaviour and succass.

www.DigiPR.com
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