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LAMPIRAN A
KUESIONER

Judul Penelitian
Pengaruh Perubahan Logo (Rebranding) Terhadap Reputasi perusahaan PT.
Gojek Indonesia

I.  Prosedur Pengisian Pernyataan Kuesioner
Untuk mejawab setiap pernyataan, mohon saudara-saudari memberikan tanda
silang (X) di kolom yang sudah disediakan apabila jawaban tersebut dianggap

benar. Berikut adalah keterangan yang ada dikolom jawaban:

Kategori Penilaian
SangatSetuju (SS) 9)
Setuju (S) 4
Ragu-ragu ® 3
2
1

Tidaksetuju (TS)
SangatTidakSetuju (STS)

Il.  Pernyataan Khusus
Apakah Anda Pengguna Aplikasi Gojek
Ya b. Tidak
Apakah Anda Mengetahui Perubahan Logo (Rebranding) Yang DilakukanGojek
Ya b. Tidak
I11.  Profil Responden
Nama
Jenis Kelamin . (....) Laki- laki (....) Perempuan
Usia saat ini
Jenis Pekerjaan ...) Swasta
...) PNS

(

(

(....) Mahasiswa/Pelajar
(....) Ibu Rumah Tangga
(

...) Tidak Bekerja



IV.  Pernyataan Kuesioner
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No.

Pernyataan

SS

TS

STS

Apakah Anda Mengetahui Perubahan Logo (Rebranding)
Yang Dilakukan Gojek

Manfaat Pada Aplikasi Gojek Sudah Sangat Sesuai Dengan
Kebutuhan Konsumen

Aplikasi Gojek Sangat Mudah Digunakan

Logo Baru Gojek Memiliki Design Yang Simple dan Elegan

Logo Baru Menjadi Ciri Khas Baru Gojek

Logo Gojek Yang Baru Lebih Mudah Diingat dan Dikenal

/Anda Mengetahui Logo Baru Gojek Melalui Media Iklan

Anda Mengetahui Logo Baru Gojek Melalui Media Iklan
Elektronik dan lklan Cetak

Anda Menerima Informasi Logo Baru Gojek Dengan Sangat
Jelas

10.

Gojek Menjadi Aplikasi Jasa Transportasi Terbaik

11.

Gojek Masih Menjadi Aplikasi Layanan Jasa Transportasi
Dengan Layanan Terbaik

12.

Mutu Layanan Gojek Terjaga Dengan Sangat Baik

13.

Gojek Memberikan Layanan Terbaik Sesuai
DenganKebutuhan Konsumen

14

Gojek Sudah Memberikan Layanan Yang Terbaik

15

Layanan Gojek Meningkat Lebih Baik Setelah Rebranding

16

Gojek Dapat Menjaga Dengan Baik Data Pribadi Anda

17

Kebijakan Yang Diberikan Oleh Gojek Sudah SesuaiDengan
Kebutuhan Konsumen

18

/Anda Puas Dengan Semua Layanan Yang Diberikan Gojek

19

Gojek Merespon Cepat Setiap Keluhan Konsumen

20

Gojek Bertanggung Jawab Pada Kepuasan Konsumen

21

Gojek Bertanggung Jawab Pada Kepuasan Konsumen




LAMPIRAN B
UJI VALIDITAS X

Signifikansi 5%, 30 responden maka r tabel , 0,361

Correlations
X1 [X2 [X3 [X4 [X5 X6 [X7 [X8 [XTOTAL

X1  [Pearson 1 |7977]5907(,675 1,531,399 347 276 |752"

Correlation

Sig. (2-tailed) ,000 |,001 [000 [003 |029 |060 139 [000

N 30 B0 [30 [30 [30 30 B0 [30 [30
X2  |[Pearson 79771 |5617(6627]589 1443 181 307 |732"

Correlation

Sig. (2-tailed) [,000 ,001 [000 |001 [014 [3381]099 [000

N 30 B0 [30 [30 [30 [30 B0 [30 [30
X3  [Pearson 5907561 1  |4487|53471416 | 242 (407 | 702"

Correlation

Sig. (2-tailed) [001 |001 ,013 002 [022 [197]025 [000

N 30 B0 [30 [30 [30 30 B0 [30 [30
X4 |Pearson 675,662 448 [L | 766 |,7037]278 [431" |837"

Correlation

Sig. (2-tailed) [000 [000 |013 ,000 |,000 [137]017 [000

N 30 B0 [30 [30 [30 30 B0 [30 [30
X5  [Pearson 5317,5897(,534 766 |1  |7907]224 (47871838

Correlation

Sig. (2-tailed) [003 001 [002 [000 ,000 [234 1008 [,000

N 30 B0 [30 [30 [30 [30 B0 [30 [30
X6  [Pearson 399" (4437 (4167 [7037]7907]1  [4237,3917 | 790"

Correlation

Sig. (2-tailed) [029 014 [022 [000 |000 ,020 ,033 |,000

N 30 [30 [30 [30 B0 B0 [30 [30 30
X7  |Pearson 347 181 [242 |278 |224 [423"[1 |177 |525

Correlation

Sig. (2-tailed) [060 [338 197 [137 |234 [020 349 1003

N 30 B0 [30 [30 [30 [30 B0 [30 [30
X8 Pearson 276 307 |407" [4317[4787(3917[177 1 |643™

Correlation
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Sig. (2-tailed) |,139 |,099 025 |,017 |,008 |033 |,349 ,000
N 30 B0 30 (30 30 30 B0 30 (30
XTOTA[Pearson 752" |732"|702" | 8377|,8387|,790"| 525 |,643" [L
L Correlation
Sig. (2-tailed)  |,000 |,000 000 |,000 [,000 |,000 |,003 |,000
N 30 B0 30 (30 30 30 B0 [BO (30
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
UJI VALIDITAS Y
Signifikansi 5%, 30 responden maka r tabel , 0,361
Correlations
Y1 [Y2 [Y3 |Y4 [Y5 [Y6 [Y7 [Y8 [Y9 |Y10|Y11l|Y12 YTOT
AL
Y Pearson [I 7691690651 385|575 |505 524|607 539 627481739
1 CO rre I a‘ti xx [x*x [x*x % [x*x [x*x I*x [xx [x*x [xx [x*x
on
Sig. (2- ,000},000 |,000 |,036 |,001 |,004 |,003 |,000 |,002 |,000 |,007 000
tailed)
N 30 30 30 (30 30 B0 B0 (30 30 30 30 B0 30
Y Pearson [769[1 [738(813|561638[453|712|711|541|671|522[811"
2 Correla‘ti [x*x [x*x [x*x Ixx [x*x I* Ixx [x*x [x*x [xx [x*x
on
Sig. (2- |,000 ,000 1,000 |,001 |,000 [,012 |,000 |,000 |,002 |,000 |,003 |,000
tailed)
N 30 30 30 30 30 B0 B0 (30 30 30 30 B0 3O
Y |Pearson 69073811 873512653 411679 ,759|612|712|546 818"
3 |Correlati
on
Sig. (2- |,000{,000 ,000 |,004 |,000 (,024 |,000 |,000 |,000 |,000 |,002 |,000
tailed)
N 30 30 30 30 30 B0 B0 (30 30 (30 30 B0 30
Y Pearson |651[813[873[1 |631]702(528|712|775/595 |738|587 857
4 Correla‘ti [xx * X [xx I*x [x*x [x*x Ixx [x*x [x*x Ixx [x*x
on
Sig. (2- 1,000 (,000 |,000 ,000/,000 |,003 |,000 |,000 |,001 |,000 |,001 |,000
tailed)
N 30 30 30 30 30 B0 B0 (30 30 30 30 B0 30
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Egd

Y [Pearson |,385 (5615126311 |666 517621718686 |814|783|782
5 |Correlati
on
Sig. (2- |,036 (001 ,004 |,000 ,000 ,003 |,000 (,000 |,000 {,000 |,000 [,000
tailed)
N 30 30 30 B0 30 30 B0 30 (30 30 B0 (30 |30
Y [Pearson |575 638653702 ,666[1 |788]8071,776/,738|790(818 887"
6 |Correlati
on
Sig. (2- {,001|,000 000 {,000 |,000 ,000 |,000 |,000 |,000 |,000 |,000 |,000
tailed)
N 30 30 30 30 30 B0 B0 [30 30 [30 30 B0 30
Y |Pearson [505 (453 411[528(517|788[1 |764 705603654 |717[752"
7 |Correlati
on
Sig. (2- 1,004 [,012 [,024 ],003 [003 |,000 ,000 [,000 ],000 |000 |,000 |,000
tailed)
N 30 30 B0 [30 B0 [30 B0 [30 30 |30 [30 B0 [30
Y8 Pearson [5247(7127,6797,7127,6217,807°764 1  |8177,6847,7647,7427(870"
Correlatiof [ [ [ [ [ [ I N R
n
Sig. (2- ],003 000 |,000 |,000 |,000 |,000 |,000 ,000 [,000 |,000 |,000 |,000
tailed)
N 30 30 B0 [30 B0 [30 B0 [30 30 |30 [30 B0 [30
Y9 Pearson [6077]7117,7597,7757,7187,7767,7057|817" 1 |7147,8287,7357,907"
Correlatioc [ [ [ [ [ [ [ I A N
n
Sig. (2- ],000 |,000 |,000 |,000 |,000 |,000 |,000 |,000 1000 [,000 |,000 |000
tailed)
N 30 30 B0 [30 B0 30 B0 30 [30 |30 [30 B0 [30
Y10  |Pearson [5397,54176127,595 686 |,7387,6037,684 77141  |84478637,842
Correlatiol [ [ [ [ [ [ [ T A .
n
Sig. (2- |,002 |,002 |,000 |001 | 000 |000 |000 |000 |000 ,000 [,000 |,000
tailed)
N 30 30 B0 [30 B0 [30 B0 30 [30 30 [30 B0 [30
Y11  |Pearson [6277,67177127,7387,8147,7907,6547],7647,8287,844 1  |8977,929
Correlatiof [ [ [ [ [ [ [ [ T T
n
Sig. (2- ],000 |,000 |,000 |,000 |,000 |,000 |,000 |,000 |,000 |,000 ,000 [,000
tailed)
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N 30 30 30 [30 [30 [30 [30 30 B0 B0 BO B0 30
Y12  |Pearson [4817,5227 546 ,5877(,7838187,7177],7427,7357,863 78971  |,863"
Correlatiol [ [ [ [ [ [ [ [ [ T i

n

Sig. (2- 007 003 |,002 |001 |000 |000 |000 |000 |000 |000 |000 ,000
tailed)

N 30 30 30 [30 [30 [30 [30 [30 [30 B0 BO 30 30

YTOTA [Pearson [,7397(,8117,8187,8577],7827,8877(,7527,8707,9077,8427,9297,863 1
L Correlatio|
n
Sig. (2- 1,000 |,000 |,000 |,000 |,000 |,000 |,000 |,000 |,000 |,000 |,000 |,000
tailed)
N 30 [30 B0 [30 B0 [30 B0 [30 30 B0 [30 B0 [30
**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




LAMPIRAN C
UJI RELIABILITAS

Variabel X

Case Processing Summary

N 0%

Cases [Valid 30 100,0
Excluded® 0 0

Total 30 100,0

in theprocedure.

a. Listwise deletion based on all variables

Reliability Statistics
Cronbach's
Alpha
N of Items
,854 8
Item-Total Statistics
Cronbach's
Scale Mean if [Scale Variance|Corrected Alpha if Item
Item Deleted |if Item Deleted|ltem-Total Deleted
Correlation
X1 28,5667 15,013 ,680 ,830
X2 28,5667 15,426 ,664 ,834
X3 28,5000 14,948 ,608 ,836
X4 28,7667 13,840 173 ,816
X5 28,8333 13,523 ,769 ,815
X6 28,8000 14,234 714 ,823
X7 29,2667 15,237 ,342 873
X8 29,0000 13,931 467 ,862
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UJI RELIABI
VARIABE

LITAS
LY

Case Processing Summary

N %

Cases |Valid 30 100,0
Excluded® 0 0

Total 30 100,0

a. Listwise deletion based on all variables

in theprocedure.

Reliability Statistics
Cronbach's
Alpha

N of Items
,960 12

Item-Total Statistics

Cronbach's
Scale Mean if |Scale VarianceifiCorrected Item- |Alpha if Item
Item Deleted  |ltem Deleted  [Total Deleted
Correlation

Y1 43,2000 43,476 ,682 ,961

Y2 43,1333 43,085 771 ,958

Y3 43,2000 43,545 ,781 ,957

Y4 43,1333 42,602 ,825 ,956

Y5 43,2333 44,185 742 ,958

Y6 43,3667 42,447 ,862 ,955

Y7 43,1000 44,921 ,710 ,959

Y8 43,1333 44,189 ,848 ,956

Y9 43,1667 42,351 ,886 ,954

Y10 43,3667 41,551 ,801 ,957

Y11l 43,2000 42,441 ,914 ,954

Y12 43,2333 42,875 ,834 ,956
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LAMPIRAN D

UJI REGRESI LINEAR SEDERHAN

Model Summary

Model Summary

IAdjusted R Std. Error ofthe
Model |R R Square [Square Estimate
1 ,740° 547 ,544 4,885

a. Predictors: (Constant), REBRANDING

Model Anova

76

ANOVA?
Sum ofSquares
Model df Mean Square |F Sig.
1 Regression 14383,073 1 4383,073 183,669 [000°
Residual 3627,323 152 23,864
Total 8010,396 153
a. Dependent Variable: REPUTASI PERUSAHAAN
b. Predictors: (Constant), REBRANDING
Coefficients
Coefficients®
UnstandardizedCoefficients Standardized
Coefficients
Model B Std. Error Beta t SIg.
(Constant) 9,205 2,928 3,144 ,002
REBRANDI 1,211 ,089 , 740 13,552 ,000
NG

a. Dependent Variable: REPUTASI PERUSAHAAN




